
 “If I had to pick just one paper to 
be in, it would be the Villager.”
              
             Deb Olson, Owner

       Arthur Williams Optical 

 �� e Villager has great readership. 
We�ve tried other local papers. It was 
like nobody even saw our ads. But with 
the Villager, people were calling and 
coming in right away � some with our 
ads in their hands. We just give our 
Villager rep basic information and they 
help us create ads their readers actually 
see. � en they come in and we help 
them see even better.�

Call 651.699.1462 and put 
your marketing dollars in 

the right place.
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�� e Villager helped me turn 
a great hobby into a great 
business.�              
        Bob Medcra� 

      Owner, Choo-Choo Bob�s
       Train Store

�My trains may be 1/87th scale, but 
with the help of my Villager ads, my 
reputation keeps growing. � ree years 
ago, I knew almost nothing about the 
paper, but people kept recommending 
it. So I checked it out and was 
impressed with the friendly service, 
the readership and the fact that my ads 
reach every household in the area at a 
very reasonable cost. Plus, they work! 
For my money, the Villager is the 
best local newspaper in Minnesota. 
Needless to say, I�ve been on board 
ever since.� 

Call 651.699.1462 and put 
your marketing dollars in 

the right place.
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“One reason everybody around 
here comes to Fern’s is everyone 
around here reads the Villager.”
              
             Charles Senkler, Co-Owner

       Fabulous Fern’s

�Fabulous Fern�s has been advertising 
in the Villager since the restaurant 
opened on Selby in 1994. � e reason 
is simple: � e Villager gets read. And 
so do our ads. � at�s something you 
can�t say about most newspapers these 
days. But then, the Villager isn�t like 
most newspapers. Like Fern�s, it�s one 
of a kind.�

Call 651.699.1462 and put 
your marketing dollars in 

the right place.
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�New customers keep telling us, 
�Oh, I saw your ad in the Villager.� 
� at�s the kind of market 
research we trust.�           
                
     Peter & Katherine Schrock

      Owners, Family Swim School

 �Small businesses need all the help 
they can get, and the Villager makes 
sure they receive it. From the 
beginning, we were impressed by 
the caliber of service we received 
from the Villager sta� . � ey have 
a professional, but personal, 
hometown way of taking care of you. 
� e ads they help us create have been 
very e� ective. Students we taught to 
swim 18 years ago are now bringing 
their kids in for lessons. Between 
word of mouth and seeing our ads in 
the Villager, Family Swim School is 
still making waves.�

Call 651.699.1462 and put 
your marketing dollars in 

the right place.
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�Reaching seniors is important to 
us, so we put our ads in a paper 
that�s important to them. 
� e Villager.�              
            Sally Staggert

       Director of Community Services
     Franciscan Health Community

�Like most everyone else in this area, 
seniors read the Villager regularly. 
It�s something they�ve been 
doing most of their lives. In fact, 
Franciscan Health Community is 
one of the few institutions that have 
been serving the community longer 
than the Villager. We o� er seniors 
a lot of options for senior living. 
And when it comes to getting that 
message across, few options work as 
well for us as the Villager.�

Call 651.699.1462 and put 
your marketing dollars in 

the right place.
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“Like gold, an ad in the Villager
is always a good invesment.”
                    
              Paul Runze, Owner

                Grove Coin Co., Woodbury

�I�ve spent years building a reputation 
as an expert in precious coins. People 
around the Twin Cities and beyond 
trust me to provide the highest level 
of quality and integrity. � e same 
can be said about the Villager. I�ve 
tried dozens of advertising vehicles 
and precious few get the response 
my Villager ads do. � eir readership 
is huge. Every single household in 
its market area gets the paper.  If you 
want to make a great coin investment, 
call me. But if you want to make a 
great ad investment, call the Villager.�

Call 651.699.1462 and put 
your marketing dollars in 

the right place.
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“My ad in the Villager worked. 
In fact, a little too well.”

                
             Dave Gunderson, Owner

                    Fresh Air Finishers

�I actually started getting work faster than I 
could handle it!  I do � ne wood re� nishing. 
And there are plenty of � ne houses in the 
Villager area that I knew would appreciate my 
work. I�d heard the best way to reach them 
was to advertise in the Villager. Since my 
yellow page ad wasn�t working, I gave it a try. 
Let�s just say, I�m glad I did. Now, I�m starting 
a new company called Fresh Air Finishers � 
historic restorations. And when I�m ready for 
more business, I�ll know right where to turn.�

Call 651.699.1462 and put 
your marketing dollars in 

the right place.
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 “Every time I run an ad in the 
Villager, I really clean up. 
Sometimes, three stories up.”

                      
          Dan Corley, Owner

         DC Gutter Filter

�With all the trees around St. Paul, you�d 
think advertising in the daily paper 
would have my phone ringing o�  the 
hook. Nope. Guess my ad got lost in 
the clutter. I tried other local papers 
and got zip. But my Villager ads get 
results!  Maybe because it gets delivered 
to every single house in the market. 
Or maybe Villager readers are just 
di� erent. � ey really trust their paper. 
And being in it gives you a kind of seal 
of approval. Or maybe they just hate 
cleaning leaves out of their gutters.�

Call 651.699.1462 and put 
your marketing dollars in 

the right place.
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 �� e three most important 
reasons I advertise in the Villager?  
Location! Location! Location!�                             Jim Burton, Realtor

         Coldwell Banker Burnet

�I�ve lived here all my life. And I�m 
a Realtor. So I pretty much know 
these neighborhoods inside and 
out. One thing I�ve learned over my 
professional career is that there�s 
no better way to reach the people 
in this market than the Villager.
People around here get a lot of stu�  
delivered to their doors, but the 
Villager is di� erent. It�s one of the 
things everyone gets that that they 
look forward to. � ey really read it. 
And every time they pick it up, they 
see my ads.�

Call 651.699.1462 and put 
your marketing dollars in 

the right place.
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�� e Villager is just another local 
newspaper like Julia Child was 
just another cook.�          
               
       Brenda Higgins, Owner

       Kitchen Comfort 

 �We�ve had a lot of success advertising in 
the Villager. � e main reason, we think, 
is its readers. � ey�re loyal, a�  uent and 
look forward to each issue. And since 
the paper only comes out twice a month, 
they take their time, reading every issue 
thoroughly. Including the ads. � at�s 
important because if your audience 
misses your message, you�ve just thrown 
your money away. � e fact that ads don�t 
get lost in the Villager is an advantage 
that hasn�t been lost on us.�  

Call 651.699.1462 and put 
your marketing dollars in 

the right place.
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